
Designing new promotional materials: 
How to Webinar





Aims and Objectives 

• What already exists? 

• Some useful points to note 

• A tour of the site 

• Brand guidelines 

• Some beautiful examples from Trusts

• Social media examples 

• In-house promotion 

• Resources all in one place ☺



Some useful points to note

• Have fun and be creative 

• Use the brand guidelines and templates 

• Don’t reinvent the wheel-see what exists already 

• Contact your Care Opinion support lead for guidance

• Contact your Care Opinion support lead for a final check before sharing with your 
team and organisation   



A final useful note on 
language and wording
• Remember that the author is sharing their feedback about their 

experience of care at your organisation via Care Opinion. 

• Telling ‘US’ your feedback means the author voicing their thoughts 
through the platform of Care Opinion for the organisation/ service 
to receive the feedback. 

• Use your Trust/organisation logo in conjunction with the CO 
branding so the author knows where their feedback is going, and 
that Care Opinion is independent of the Trust/organisation

• An extra note-be clear about the different ways authors can share 
their feedback

•



Live site demo…where to find materials on the 
site



Brand guidelines



Existing print materials 
and templates

• You can use the print materials on 
the site

• Use the materials and include the 
QR code(from the site) with your 
invitation link on

• Invitation links-super useful for 
authors as service is pre-linked! 
You can also edit the welcome 
message to reflect the feedback 
focus (have you seen the 
invitation link webinar? )



What are other organisations up to? 

• You don’t need to re-invent the wheel-borrow and adapt ☺

• Involve your Comms Team if possible 

• You can ask your support lead for guidance and reassurance 

• Need something specific? Contact your lead and ask! 

• Reminder that Monkey is retiring in March-super special 
character to replace so watch this space…



Social media design...
Inviting feedback | Care 
Opinion

• Use the Brand guidance and logos in your images

• Are you inviting feedback or sharing feedback (or both)?

• Connect with your comms team if possible

https://www.careopinion.org.uk/info/inviting-feedback
https://www.careopinion.org.uk/info/inviting-feedback


Promo set up

• Not just for promoting to 
authors….promote amongst staff teams 
internally too 

• For example, Annual Members Meeting 
at Chesterfield Royal Hospital 

• NHS Tayside wall display 



Useful links!

• Print materials to help you share Care Opinion

• Colour palettes for Care Opinion

• Care Opinion Visual Brand Guidelines

• Email signatures

• Invitation links | Care Opinion

• Training and support webinars | Care Opinion

• Remember(!) you can email your support lead for guidance and a 
final check

https://www.careopinion.org.uk/info/new-materials
https://www.careopinion.org.uk/info/colours
https://www.careopinion.org.uk/resources/Care_Opinion_Visual_Identity_Guidelines_2017_V01.pdf
https://www.careopinion.org.uk/info/email-signature
https://www.careopinion.org.uk/info/invitation-links
https://www.careopinion.org.uk/info/support-webinars


Any questions?
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